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DO MORE IN THE CORE

ST. CATHARINES

Marketing - Ongoing
Have any events coming up you would like us to advertise for?

There is a form you can fill out to submit anything you would like to be included, additionally, you can
always email or call us at 905-685-8424

Submit Marketing Requests
Email Directly



https://mailchi.mp/6c81f351e2f0/member-updates?e=[UNIQID]
https://docs.google.com/forms/d/143fyGLicL_Hze3sxaPrrxbcmOuDT2wU1uCZR0YJkmFc/edit
mailto:scda@mydowntown.ca?subject=Marketing%20Request
http://eepurl.com/hDilyT
https://us6.campaign-archive.com/home/?u=d91c7db59309808ed300f234a&id=293035f240
https://us6.campaign-archive.com/feed?u=d91c7db59309808ed300f234a&id=293035f240
javascript:;

Subscribe Past Issues Translate ¥ RSS M

COMMUNITY SAFETY UPDATES

Niagara's Community Safety & Well-Being Plan 2021-2025

On June 24, 2021, Niagara Regional Council approved the first Community Safety and Well-Being Plan
(Appendix 1) for Niagara to create a sustainable and long-term plan to improve safety and well-being for
all residents. As outlined in the report to Regional Public Health and Social Services Committee
(Appendix 2), the CSWB plan was developed with input from 22 agencies and an advisory committee
following extensive community consultation and data assessment. Through the Mayor’s and CAQ’s office,
the City participated in several consultations in the development of the plan and will continue to be an
active partner in implementation of the plan and action items. The development of the CSWB plan
continued throughout the pandemic and took into consideration many of the associated impacts and
increased pressures from the pandemic.

You can read the plan here:

Niagara's Community Safety & Well-Being Plan 2021-2025

BOUNDARIES CHECKLIST

Use the checklist below to communicate with your staff what supports you are willing to offer to those in
need. By communicating this information it will help eliminate potential frustrations from those in need who
may be getting differing information from different staff members:

Boundaries Checklist


https://drive.google.com/drive/folders/1H7M-Ll3p4ezIfw7X2NcnCWpIKUoQWfWi?usp=sharing
https://stcatharines.civicweb.net/document/89012
https://mcusercontent.com/d91c7db59309808ed300f234a/files/1e49a948-0d88-f519-9365-d82849d1c21e/What_are_our_boundaries_StKitts.pdf
http://eepurl.com/hDilyT
https://us6.campaign-archive.com/home/?u=d91c7db59309808ed300f234a&id=293035f240
https://us6.campaign-archive.com/feed?u=d91c7db59309808ed300f234a&id=293035f240
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Please note on Sunday, August 22 11am - 6pm there will be a series of live performances playing on a
stage set up at Queen Street/St. Paul Street intersection.

DOWNTOWN

Performances will be playing throughout the entire day. This event is being put together by The Particle
Sound with assistance from the SCDA and Merchant Ale House. We will be setting up seating on the road
in front of the stage and have been asking visitors to bring their own chairs and watch from surrounding
patios. Physical distancing and Covid Safety Protocols will be in effect.

In addition to this event there will also be a Back-to-School Market on James Street and the final day of
the Mighty Film Fest taking place on the East End (as well as many other Businesses that will be open).

We are looking forward to an active Sunday and ask for your assistance in sharing on your social
channels to help bring people Downtown to enjoy our Sunday pedestrian zones and surrounding streets.

Downtown Block Party Event Details

Social Media Resources


https://mydowntown.ca/event/downtown-block-party/
https://drive.google.com/drive/folders/1ilKWzgkHjD2X4wt9QZHrJILuK9bme2Z-
http://eepurl.com/hDilyT
https://us6.campaign-archive.com/home/?u=d91c7db59309808ed300f234a&id=293035f240
https://us6.campaign-archive.com/feed?u=d91c7db59309808ed300f234a&id=293035f240
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DONATIONS WELCOME

Helen’s Delicatessen and Ruby Red Beautiful will be hosting a Back to School Market on James Street,
Sunday, August 22 from 11-2.

In addition to an amazing selection of vendors, they will be handing out Goodie Bags filled with school
supplies to help ease the costs for many, and are looking for donations!

If you have any extra school supplies such as notebooks, pencils, markers, crayons, erasers,


http://eepurl.com/hDilyT
https://us6.campaign-archive.com/home/?u=d91c7db59309808ed300f234a&id=293035f240
https://us6.campaign-archive.com/feed?u=d91c7db59309808ed300f234a&id=293035f240
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Thank you!

FUFA

On September 10t SCDA will be partnering with BUSU to bring ‘BadgerFest’ to Downtown St Catharines.
BadgerFest is an annual event usually held on campus by BUSU. This event provides an opportunity for
local businesses to connect with Students and entice them to become customers. BUSU are holding this
event downtown because of the tremendous support from many downtown businesses in the past, so,
rather than you bringing your business to the students we will be bringing the students to your business.

BUSU will be taking the lead on vendors for September 101 We have identified a number of locations for
vendors to be located along St Paul St and James St that will not block businesses. If you are open to
having a vendor in front of your business, please let us know. If you would like to set up your own booth

outside or offer a discount to the students, please let us know by September 18t

The Brock University Students’ Union (BUSU) effectively represents undergraduate students by
enhancing the benefits and student experience at Brock University. We achieve this through providing a
variety of services, programs and extracurricular opportunities for students, such as BadgerFest (BUSU'’s
yearly welcome activities). With over 19,000 current students and over 100,000 proud alumni, BUSU
continues it’s efforts in engaging our community with St. Catharines and the Niagara Region to help them
call it home. In 2019, 77% of students attending Brock were living outside of the Niagara Region, and
many found ways to engage with local businesses and organizations to create their own connections.
With the COVID-19 pandemic, there are many students who have not been introduced to St. Catharines,
with some having only had a small taste of what the community has to offer.

BUSU has ways to assist businesses to engage with students throughout the year. From sponsoring
events and workshops to running student deals or offer prizes, BUSU welcomes new ideas to engage
with our students. We are seeking businesses to help populate our Student Deals page. If you offer a
discount that students can take advantage of, please connect with Ron Bauman

at rbauman@brockbusu.ca.

Update on Covid-19 for Ontario

Ontario remains in Step 3 of the reopening framework at this time; there has not yet been an
announcement as to when Ontario will exit Step 3.

Ontario Regulation 364/20 has been updated to include information for the Roadmap Exit Step
(Schedules 4 and 5) - https://www.ontario.ca/laws/regulation/200364. Items to note:



https://www.brockbusu.ca/services/student-deals
mailto:rbauman@brockbusu.ca
https://www.ontario.ca/laws/regulation/200364.
http://eepurl.com/hDilyT
https://us6.campaign-archive.com/home/?u=d91c7db59309808ed300f234a&id=293035f240
https://us6.campaign-archive.com/feed?u=d91c7db59309808ed300f234a&id=293035f240
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» Businesses must follow guidance of public health officials in relation to physical distancing and
cleaning and disinfection.

o Masking will still be required in indoor areas of businesses and in vehicles operated by businesses.

» Staff must wear PPE that covers the eyes, nose, and mouth if they are required to come within 2
metres of other people who are not wearing masks in an indoor area and are not separated by a
plexiglass/impermeable barrier.

o Businesses must have COVID-19 safety plans in place.

o Businesses that have been required to collect contact information must continue to do so.

There have been many questions about updating the screening tool that is available on Niagara Region’s
website. The screening tool is under review by senior management; hopefully it will be available soon. In
the meantime, the most current screening tools from the province are available here:

International Overdose Awareness Day - August 31

Positive Living Niagara is organizing a campaign for International Overdose Awareness Day (IOAD), an

annual day recognized on August 31st,

This year they are asking local businesses in the Niagara Region to show their support for those affected
by overdoses and overdose deaths by putting a poster in their window to mark this day. Businesses can
choose from one of three posters below.

Their window campaign runs from August 23" to September 6!, and also comes with a resource kit in
case patrons ask business owners about IOAD or anything to do with overdoses. Businesses can contact
Claire Laurie at claurie@positivelivingniagara.com to sign up.

She will be delivering posters and information kits to anyone interested prior to August 23",

Request Poster | Resource Kit


mailto:claurie@positivelivingniagara.com
https://covid-19.ontario.ca/covid19-cms-assets/2021-07/EN_Worker_Screening_v8July15.pdf
https://covid-19.ontario.ca/covid19-cms-assets/2021-07/EN_Patron_Screening_2021-07-16.pdf
mailto:claurie@positivelivingniagara.com?subject=Poster%20request%20for%20IOAD
http://eepurl.com/hDilyT
https://us6.campaign-archive.com/home/?u=d91c7db59309808ed300f234a&id=293035f240
https://us6.campaign-archive.com/feed?u=d91c7db59309808ed300f234a&id=293035f240
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Commerce

Through the Ontario Made program, Canadian Manufacturers & Exporters was pleased to host

our Manufacturer Growth Series: Digital Technology Integration Session on June 2" in partnership
with the Scale-Up Institute Toronto’s Recovery Activation Program (RAP). Check out the attached
overview and event snapshot to learn more about the RAP and hear what Ontario Made businesses had
to say about it!

To help Ontario Made businesses grow even further, we are pleased to invite your members and network
to join us for two exciting virtual events in the Series:

-September 15t — Digital Marketing Session

Learn a user-centric and strategic thinking process that will guide the way you plan and execute the next
steps in your digital marketing.

-September 29t _ E-commerce Session

Learn how to better understand visitor behavior on your online store, creating a smooth experience for
your customers and effectively engage with them.

To register for these sessions, businesses are asked to take approximately 20 minutes to complete
RAP’s Digital Needs Assessment (DNA) if they haven't already to uncover in-depth insights into their
business’ digital transformation needs. While completing the DNA, they should select Canadian
Manufacturers & Exporters (CME) as their referral Industry Association for priority access to both
sessions at no cost.

Within a few business days of completing the DNA, businesses will receive a confirmation email from the
RAP team containing registration details and instructions. Businesses are encouraged to complete their
DNA as soon as possible as spaces are limited. If you have any questions about this program, or how
best to share it with your members and network, please contact Ashley.Stevens@cme-mec.ca for more
information.

Contact Ashley Stevens for More Info

Recovery Activation Program Manufacturer's Growth Series

Digital Technology Integration Session Snapshot



http://assessment.bot.com/cme
mailto:Ashley.Stevens@cme-mec.ca
mailto:Ashley.Stevens@cme-mec.ca
https://mcusercontent.com/d91c7db59309808ed300f234a/files/504cac11-da0b-06b4-9ff4-3719b7a93e18/Recovery_Activation_Program_Overview_23936_.pdf
https://mcusercontent.com/d91c7db59309808ed300f234a/files/91f4f62b-b734-1d9e-c60e-0680e80c397e/Snapshot_RAP_Manufacturer_Growth_Series_June_2_Session_23935_.pdf
http://eepurl.com/hDilyT
https://us6.campaign-archive.com/home/?u=d91c7db59309808ed300f234a&id=293035f240
https://us6.campaign-archive.com/feed?u=d91c7db59309808ed300f234a&id=293035f240
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ROAD GLOSURE

PLEASE NOTE THAT THE FOLLOWING STREETS ARE CLOSED TO VEHICULAR
TRAFFIC DURING THE BELOW TIMES FOR THE SUMMER WEEKEND OPEN STREETS:

e ST PAUL ST (Court St - Bond St)
e ST PAUL ST (Carlisle St - William St)
e JAMES ST (King St - St. Paul)

FRIDAYS & SATURDAYS 4PM - 11PM
SUNDAY 11AM - 6PM

CARS WILL BE TOWED!

FIND ALTERNATIVE PARKING AT

MYDOWNTOWN.CA EME
Ss“.i Downtown St. Catharines 4 r u ] l
pL. oR

RSS &

Please note parked cars on the designated downtown Pedestrian Zones during the designated times of

4pm - 11pm Fridays/Saturdays and 11am - 6pm Sunday will be towed.

Please let your customers know


https://twitter.com/dt_stcatharines
https://www.facebook.com/downtownstcatharines
https://mydowntown.ca/
https://www.instagram.com/downtownstcatharines/
http://eepurl.com/hDilyT
https://us6.campaign-archive.com/home/?u=d91c7db59309808ed300f234a&id=293035f240
https://us6.campaign-archive.com/feed?u=d91c7db59309808ed300f234a&id=293035f240
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Want to change how you receive these emails?
You can update your preferences or unsubscribe from this list.



https://mydowntown.us6.list-manage.com/profile?u=d91c7db59309808ed300f234a&id=293035f240&e=[UNIQID]&c=9d9e2d0bb5
https://mydowntown.us6.list-manage.com/unsubscribe?u=d91c7db59309808ed300f234a&id=293035f240&e=[UNIQID]&c=9d9e2d0bb5
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